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Community College

Case Study

THE CLIENT: U.S. community college with 
13,000 students located in an urban center on 
the West Coast 

GEO TARGET: Worldwide with an emphasis on 
Asia

DURATION: 12 months

PROGRAMS PROMOTED: Community College, 
Bachelor/Transfer, Summer, English Programs

MEDIA BUY: $18,800

 Study in the USA worked with the client to 
develop a campaign strategy to best meet 
their recruitment goals. We worked with the 
client and our marketing team to develop 
content, social, and marketing materials to 
create brand awareness and maximize lead 
generation. Next, the Study in the USA 
account rep and dedicated customer service 
rep worked to ensure a timely campaign 
launch with consistent monitoring and 
analytics reporting.

OVERVIEW STRATEGY

421 inquiries

ON THE WEST COAST

Increased international outreach leading to:
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